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Rhetoric practice worksheet
Part one- Directions: Look at the following situations and determine if they are using an ethos (E), pathos 
(P) or logos (L) argument. You may use your notes.

1. The TV commercials where you hear sad music and watch videos of abused 
animals while trying to get you to donate to the American Humane Society.

2. When the surgeon general holds a press conference to announce the dangers 
of synthetic marijuana.

3. The TV commercial that tells you that you should buy a hybrid car because the 
price if gas is going to continue to climb.

4. President Obama telling the public that he deserves a second term during a 
political rally.

5. A valedictorian telling all the students the importance of paying attention and 
doing their homework during the commencement speech.

6. Making your parents feel guilty for not letting you take a spring break trip, so 
they let you stay out extra late this weekend.

7. Feeling so sorry that ISU has to play UConn in the first round of the NCAA 
tournament that you actually cheer for them.

8. Deciding to put a sick dog or cat to sleep because you can no longer handle the 
medical bills and it will only suffer without treatment.

9. Michael Jordan tells  pee-wee basketball players that practice is the key to 
success.

10. Jeremy Lin trademarks the phrase ‘Linsanity’ because it’s being used 50+ times 
a day in the news and on ESPN so he would make a lot of money if he owned 
the phrase.

11. Shooting a co-worker in the head because they’ve just been bitten by a zombie 
and will soon become a zombie if you don’t do anything.

12. Dr. Plagman tells students about the benefits of signing up for an AP test 
during the announcements each morning.

13. Dr. Plagman tells students about the importance of not tanning by using a 
personal experience with skin cancer.

14. Making someone feel like they’re a part of a community then telling them 
what to do for the benefit of that community.

15. The TV commercials where you are told that for the price of a cup of coffee 
you can save a child from disease and starvation, trying to get you to donate to 
the children’s fund.


